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ABSTRACT
This study was conducted to examine the determinants export performance of Perodua in
United Kingdom (UK). The objective was to study the trend of export performance of Perodua in
UK from year 1997 to year 2006. Other than that, this research study was also to identify the
major factors that affect export performance of Perodua in UK.
To meet the objectives, the researcher used two methods of study. For trend analysis, the
researcher wanted to figure out the fluctuation to the sales volumes of Perodua in UK. In
addition for the major factors that affected the export performance, the researcher used the
Statistical Package Social Science (SPSS) software in order to analyze and understand which
factors that influence export performance. At the end of the research, based from the findings
several recommendations have been made to the firm and also for future research purposes.
vii
1.0 INTRODUCTION
In this chapter, the researcher will explain why this study was conducted and also serves
as a general outlook of the research. It will provide information such as the background
of the study, company background, problem statement, research questions, research
objectives, scope and coverage, significance of study, limitations of study and definition
of terms.
1.1 BACKGROUND OF STUDY
Many company would like to export their product abroad in order to be globalize
and competitive in the industry as well as world market. There are several factors
that contribute a company to export their product abroad. The first reasons that
make a company to do so is to expand its business prospect as well as to
expand market. Firms will often internationalize their operation in order to seek
new marketing opportunities when their productive capacities have outgrown the
size of their home markets. Second are competitive forces whereby smaller firms
often have difficulty competing with larger firms with growing economies of scale
and financial strength such as Honda and Hyundai. When a firm's competitors
begin to grow by expanding into new foreign markets, the firm may have little
choice but to follow suit in order to keep up with their rivals. In addition by doing
so, the firm would be recognized and can build strong brand equity such as
brand name itself. Therefore, it would have good market image as well as good
reputation. The third factors is government trade and investment policies
whereby government policies such as reduction in import tariffs and barriers to
foreign investment are making easier for firms to develop for the foreign mar~(et
Besides that the regional trading alliances formed have resulted in a more
relaxed trade and investment barriers among ~heir members such as European
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